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ROAD SAFETY — SLOW DOWN AND ENJOY THE RIDE CAMPAIGN 

Statement by Minister for Road Safety 

MR R.F. JOHNSON (Hillarys — Minister for Road Safety) [2.02 pm]: It is with great pleasure that I update 

members on the success of the Slow Down and Enjoy the Ride speed campaign that was launched last year. 

Enjoy the Ride was a world-class initiative of the Road Safety Council and the Office of Road Safety that saw a 

commercial broadcast simultaneously on all television channels on 20 March 2011. The campaign was launched 

in March 2011 and had a media placement expenditure of $622 000. It involved the development of a three-

minute television commercial called “Enjoy the Ride”, two 30second television commercials called “Escape 

Speed” and “Fast versus Slow”, three radio spots, online adverts, outdoor advertising, a three-minute cinema 

commercial, a dedicated website and a competition at the Southbound music festival. The campaign won 

numerous media and marketing awards in 2011. Last Thursday at the AdNews awards in Sydney, it won ad of 

the year and was a finalist in ad campaign of the year. Other awards this campaign has won include ad of the 

month by mUmBRELLA and best film by Ads of the World. It received a gold award from the Interactive 

Advertising Bureau Australia nationally and a bronze from the same group internationally. Enjoy the Ride also 

received several awards at the Perth Advertising and Design Club awards.  

As part of the campaign I had the pleasure of meeting with Carl Honore, the bestselling author of In Praise of 

Slow and the unofficial godfather of slowing down. Mr Honore visited WA to support the campaign and spoke to 

a range of stakeholders on the benefits of slowing down. The Enjoy the Ride campaign took a different approach 

from the state government’s usual road safety education initiatives and aimed to encourage public debate about 

community attitudes towards speeding. Research confirms that 70 per cent of people who say they live hectic 

lives admit to speeding on the road, while only 40 per cent of people who say they live more balanced lives 

admit to speeding. As a government we are committed to convincing the community to slow down while driving, 

and this campaign was designed to reinforce that message. The new approach was based on highlighting the 

benefits of slowing down and not the consequences of speeding. The new direction puts the focus on the 

individual’s driving behaviours and asks the community to assume a collective responsibility for road safety. 

Even small reductions in the average speed of vehicles travelling on our roads have a substantial impact on road 

crash injuries and an even greater impact on the number of fatalities. Speed is one of the most significant factors 

in road crashes and is responsible for causing approximately 65 deaths on WA roads every year, costing around 

$2.3 billion a year. My message to WA motorists is one that I know people have heard me say many times. 

However, it is something I firmly believe. Please slow down. It is better to be five minutes late in this world than 

50 years too early in the next.  

 


